
A modern, geometric personal 
brand identity featuring a 
minimalist mark, bold 
typography, and versatile 
applications. The design 
balances professionalism with 
dynamic energy—ideal for a 
sports personality or creative 
professional seeking 
multi-platform recognition.

SPENCER HENRY JOHNSON



DESIGN CONCEPT & 
STRATEGY
Core Idea

The logo combines personal initials (S,H,J) 
with clean typography to create a 
contemporary wordmark system. The 
dual-slash mark serves as a visual 
anchor—representing forward momentum, 
direction, and progress.

Target Audience

Sports enthusiasts & cricket fans

Professional/corporate partners

Social media followers

Merchandise buyers

Brand Positioning

Dynamic. Professional. Modern. A personal 
brand that translates across digital, print, 
apparel, and broadcast media.





 LOGO ANATOMY
THE MARK (Slash Graphic)

Two Parallel J’s 
for Johnson

 forming S

S for Spencer

Negative space is
 H for Henry

Design Rationale:

Forward Motion: Slashes suggest speed, direction, 
and momentum (perfect for cricket—fast bowling 
context)

Minimalism: Abstract enough to work at any size, 
concrete enough to be memorable

Versatility: Can appear standalone or integrated 
with text

Modern Aesthetic: Geometric forms are trendy and 
timeless simultaneously

Symbolic Meanings:

Progression & Growth (diagonal upward trajectory)

Speed & Energy (sharp angles)

Separation/Division (delineation between names)

Integration (when combined with text)



TYPOGRAPHY

Primary: "SPENCER"

Rationale: 
Dominates visual hierarchy; first name gets 
emphasis (common in personal brands like athletes)

Secondary: "JOHNSON"

Rationale: 
Completes identity; secondary positioning but equal 
visual weight for formal contexts

Font Family Characteristics:

Clean, no serifs (modern, digital-friendly)

Geometric construction (aligns with mark design)

High contrast between strokes

Strong letterforms (good legibility at small sizes)



Primary Color: Forest Green

Color Psychology:

Association Meaning for Spencer Johnson
Growth  Personal/professional development
Nature  Grounded, authentic identity
Energy  Dynamic, active personality
Trust  Reliability & consistency
Prestige  Premium, quality positioning

Why Green?

Differentiates from typical athlete logos (which 
favor blue, black, red)

Gender-neutral & universally positive

Works in monochrome (sustainability for print costs)

Complements sports imagery (grass, energy, vitality)

COLOR PALETTE

#304a21

#f5f9ed

#2d2d2d



LOGO VARIATIONS

Variation 1

Variation 2

Monogram












